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EXPLORING NEW

A Design & Web Design agency with a 
vision for unveiling original and exclusive 
designs for both web and print.

HORIZONS



OUR

- A compact team that provides strong client relationship

- A controlled amount of projects undertaken 
simultaneously so that each client gets our maximum attention 
& support

- The ability to maintain clients deadlines

- A strong background & experience in User Interface Design 

STRENGTHS



THE FOLLOWING IS A LIST OF

THAT WE DID THROUGHOUT THE YEARS

SOME WEBSITES



AIRSTREAM LTD



XCLUSIVE CONCEPT



PFM ASIA



SIXCORAX



FURNITURE ON TIME



RAPHAEL FISHING
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PLANNING OF

THE ABOVE DEPENDS ON THE COMPLEXITY OF THE WEBSITE

WEBSITE DEVELOPMENT

- Analysing the client needs (client meeting)

- Gathering of Content (photos & text)

- Design proposal (in jpeg formats)

- Discussion on design (client meeting)

- Modification on design before re-submission to client

- Discussion on revised design (client meeting)

- At this stage normally, design is almost finalised and development can start

- Dummy of website sent to client for testing

- Client feedback and adjustments to development

- Re-submission to client for testing procedures and debugging

- Final debugging

- Launch of website



WHAT WE DO

LOGOS, BROCHURES, 
AND MORE...







SUPERTECH
EQUIPMENT LTD

BoMeubles



TRADEMATE
YOUR TRUSTED PARTNER IN CONSTRUCTION & RENOVATION
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We're anchored by solid values to drive us forward

CORPORATE / FIDUCIARY / TAX & ACCOUNTING

At Axis Fiduciary, we work with our heads and hearts. We love what we do 

and want you to feel the same way. Join the Axis family where you can work 

every day with passion and surround yourself with passionate people.

With a dynamic and supportive culture coupled with a range of value-added 

benefits and professional growth opportunities, ride with us as we embark 

on our journey to achieve our African ambition.

Follow us on 

Axis Fiduciary Ltd | T. (230) 403 2500 | E. careers@axis.mu | www.axis.mu

MAURITIUS  /  SEYCHELLES  /  KENYA  /  SOUTH AFRICA

/ OPPORTUNITIES

Client Executive

Fund Administrator

Fund Accountant
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Apply on: axis.mu

Closing date: 18 October 2019

THE WISDOM
IN THE PANDEMIC
Thriving on Change – Remote Working – The New Trend

Axis Fiduciary Ltd | T. (230) 403 2500 | E. info@axis.mu | www.axis.mu
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In March 2020, when a state of emergency was 
declared in Mauritius due to the pandemic, many 
unprepared businesses faced the challenge to 
quickly re-adapt their Business Continuity model, if 
they were to remain on track. To keep the “business 
as usual” scenario amid this crisis, many companies 
had no choice than to spontaneously adopt remote 
working practices as their lifelines.

Controversies and myths around homebased work 
practices has existed for years and most likely up 
until the pandemic struck. It has often been alleged 
that people who are out of their managers sightlines 
are unlikely to be working and e�cient. The belief 
that productivity, e�ciency and hard work could 
only happen within a “controlled” environment – 
The O�ce, was deeply rooted in our mind. Has 
covid-19 shaken this belief? 

In all likelihood, it seems that this pandemic has 
forever changed our perception on remote working 
and the need to prove its viability. Inevitably, 
survival instincts urged for a radical shift in the 
mindset, going from micromanaging to empowering 
individuals to take ownership - an opportunity to 
re-create the Trust culture. We are now on the edge 
of a new frontier, it’s time to let go of long held 
beliefs that we need to look over people’s shoulders 
for them to be productive. 

The challenge of attracting and retaining talents 
often seemed like a Jigsaw to companies trying to 
figure out the best suited strategy for on-going 
stability within the workforce. Could telecommuting 
be the missing piece of the puzzle? With hindsight, it 
now seems more lucid that companies featuring as 
“Employer of Choice” or “Great place to work” had 
figured out, long time back, the competitive edge 
that this work style would bring to their talent 
management strategy – better stability, increased 
morale, hence, reduced attrition costs. Besides, a 
mobile work force proves to be cost e�ective in terms 
of infrastructural investments. Now that it seems 
quite obvious that remote working, at least partly, is 
something that many employees look forward to and 
with that kind of morale at stake, it’s worth exploring 
the benefits of this work style.

Whilst we acclimate to remote working and 
appreciate the numerous advantages that it o�ers, 
we should not be ignorant of its challenges and 
downsides, if managed poorly. Critical to its success 
is a fully supported work from home strategy 
including advanced technological support, where 
employees feel trusted, can communicate easily, 
access information promptly and e�ortlessly reach 
out for help to solve issues. 

An essential aspect which should not be discounted 
in remote working is quality time for self and the 
family. To uphold the motivation and passion for 
work, the struggle to unplug from work should not 
be felt - The bonus is, happier employees voluntarily 
put in extra time, care and attention to deliver 
quality work.

         ONE ASPECT WHICH HAS 
GAINED A LOT OF DEBATE IN 
REMOTE WORKING IS SOCIAL 
INTERACTION. CRITICS 
ASSERT THAT REMOTE 
WORKING POSE A SERIOUS 
THREAT FOR CORPORATE 
CULTURE THROUGH A LACK 
OF MOBILITY AND SOCIAL 
INTERACTION.

The challenge to keep the corporate culture dynamic 
in remote working is real but given the right 
framework, tools and support, it can be an 
opportunity to personify the brand, culture and 
values through our living beings – our people. No 
doubt, Technology is contributing a great deal in 
bridging the social gap in remote working. Chat 
apps, virtual reality platforms, hang out apps and 
real time video softwares amongst others, makes 
real time interaction viable. Social interactions 
should no longer be seen as a roadblock in this 
technological age, virtual interaction must now be 
part and parcel of our work community.

Let’s not forget that the new generation has grown 
up immersed in technology and virtual social 
interactions for a big part of their life – Isn’t that a 
piece of cake to them?

On the other hand, for the less younger generation 
who is constantly striving for flexibility to cater for 
personal commitments, a leap towards work-life 
Integration will undoubtedly resolve their struggle 
for a work-life balance, giving them more time for 
self and with their family. Technology might be a 
minor challenge here, but with a little training it 
should be fine. 

Savvy leaders understand the need for strategic 
agility to sustain growth, be it on the business side 
or the human side. Covid-19 has taught us that it’s 
now time to transcend our old beliefs and unfold a 
new chapter in our working life. Take it as an 
opportunity to look at re-defining the kind of work 
which can be done remotely and embrace it with an 
open mind. Remote working can beautifully co-exist 
with conventional work practices, allowing people to 
relish the luxury of homebased work while keeping 
their sense of identity within the workplace 
community.

Thriving on Change – Remote Working – The New Trend

Axis Fiduciary Ltd | T. (230) 403 2500 | E. info@axis.mu | www.axis.mu
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The Wisdom in the Pandemic

In March 2020, when a state of emergency was 
declared in Mauritius due to the pandemic, many 
unprepared businesses faced the challenge to 
quickly re-adapt their Business Continuity model, if 
they were to remain on track. To keep the “business 
as usual” scenario amid this crisis, many companies 
had no choice than to spontaneously adopt remote 
working practices as their lifelines.

Controversies and myths around homebased work 
practices has existed for years and most likely up 
until the pandemic struck. It has often been alleged 
that people who are out of their managers sightlines 
are unlikely to be working and e�cient. The belief 
that productivity, e�ciency and hard work could 
only happen within a “controlled” environment – 
The O�ce, was deeply rooted in our mind. Has 
covid-19 shaken this belief? 

In all likelihood, it seems that this pandemic has 
forever changed our perception on remote working 
and the need to prove its viability. Inevitably, 
survival instincts urged for a radical shift in the 
mindset, going from micromanaging to empowering 
individuals to take ownership - an opportunity to 
re-create the Trust culture. We are now on the edge 
of a new frontier, it’s time to let go of long held 
beliefs that we need to look over people’s shoulders 
for them to be productive. 

The challenge of attracting and retaining talents 
often seemed like a Jigsaw to companies trying to 
figure out the best suited strategy for on-going 
stability within the workforce. Could telecommuting 
be the missing piece of the puzzle? With hindsight, it 
now seems more lucid that companies featuring as 
“Employer of Choice” or “Great place to work” had 
figured out, long time back, the competitive edge 
that this work style would bring to their talent 
management strategy – better stability, increased 
morale, hence, reduced attrition costs. Besides, a 
mobile work force proves to be cost e�ective in terms 
of infrastructural investments. Now that it seems 
quite obvious that remote working, at least partly, is 
something that many employees look forward to and 
with that kind of morale at stake, it’s worth exploring 
the benefits of this work style.

Whilst we acclimate to remote working and 
appreciate the numerous advantages that it o�ers, 
we should not be ignorant of its challenges and 
downsides, if managed poorly. Critical to its success 
is a fully supported work from home strategy 
including advanced technological support, where 
employees feel trusted, can communicate easily, 
access information promptly and e�ortlessly reach 
out for help to solve issues. 

If you are looking to embrace telecommuting, 
please reach out to AXIS for assistance in 
designing your own work from home practice 
manual. We will gladly share our experiences 
to accompany you on this project.

An essential aspect which should not be discounted 
in remote working is quality time for self and the 
family. To uphold the motivation and passion for 
work, the struggle to unplug from work should not 
be felt - The bonus is, happier employees voluntarily 
put in extra time, care and attention to deliver 
quality work.

         ONE ASPECT WHICH HAS 
GAINED A LOT OF DEBATE IN 
REMOTE WORKING IS SOCIAL 
INTERACTION. CRITICS 
ASSERT THAT REMOTE 
WORKING POSE A SERIOUS 
THREAT FOR CORPORATE 
CULTURE THROUGH A LACK 
OF MOBILITY AND SOCIAL 
INTERACTION.

The challenge to keep the corporate culture dynamic 
in remote working is real but given the right 
framework, tools and support, it can be an 
opportunity to personify the brand, culture and 
values through our living beings – our people. No 
doubt, Technology is contributing a great deal in 
bridging the social gap in remote working. Chat 
apps, virtual reality platforms, hang out apps and 
real time video softwares amongst others, makes 
real time interaction viable. Social interactions 
should no longer be seen as a roadblock in this 
technological age, virtual interaction must now be 
part and parcel of our work community.

Let’s not forget that the new generation has grown 
up immersed in technology and virtual social 
interactions for a big part of their life – Isn’t that a 
piece of cake to them?

On the other hand, for the less younger generation 
who is constantly striving for flexibility to cater for 
personal commitments, a leap towards work-life 
Integration will undoubtedly resolve their struggle 
for a work-life balance, giving them more time for 
self and with their family. Technology might be a 
minor challenge here, but with a little training it 
should be fine. 

Savvy leaders understand the need for strategic 
agility to sustain growth, be it on the business side 
or the human side. Covid-19 has taught us that it’s 
now time to transcend our old beliefs and unfold a 
new chapter in our working life. Take it as an 
opportunity to look at re-defining the kind of work 
which can be done remotely and embrace it with an 
open mind. Remote working can beautifully co-exist 
with conventional work practices, allowing people to 
relish the luxury of homebased work while keeping 
their sense of identity within the workplace 
community.

by Yoshina Balloo

Global
Treasury
Activities 

www.axis.mu

Axis Fiduciary Ltd | T. (230) 403 2500 | E. info@axis.mu

Follow us on 

Axis joins the fight against 
Covid-19 by supporting the 
Africa Public Health 
Foundation





Donation of computers to all Thalassemia Wards 

To cater better for the needs of our patients, HAM has developed 
an Online Scientific Registry where all data concerning our 
patients is recorded and saved. The aim of such a Registry is 
to collect data of people identified with Haemophilia and other 
Bleeding Disorders in Mauritius. It includes details such as age, 
gender, type of bleeding disorder, severity, type and amount 
of treatment products received, target joint bleeds and any 
other complications. 

This step will help to calculate the correct dosage of medication 
for each patient thereby reducing wastages and minimise 
costs. 

As a result, three computers were donated by HAM to the 

Thalassemia Wards of Victoria Hospital, SSRN Hospital and 
A.G Jeetoo Hospital; where the Haemophilia nurses will have 
access to the Registry and will be able to complete the data 
themselves. 

This new project ‘E-Health’ is just starting with the purpose of 
empowering nurses through training and participation. It aims 
to enable nurses to participate and to influence matters that 
concern the patients but also increases HAM’s overall capacity 
in helping the patients with their treatment and wellbeing. In 
this objective, a partnership has been established between 
HAM and the Ministry of Health and Wellness. We are still at an 
early phase and the next step is to train the nurses on the use 
of the Registry. 
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Deepest sympathy to the 
Mandarun family 

We are deeply saddened by the 
sudden loss of one of our patients and 
active members, Mr. Salim Mandarun 
(Haemophilia Factor IX) aged 49 years 
who left us on the 19th November 2019.

Mr. Salim lived at Glen Park, Vacoas and was a Victualler 
by profession.  Despite his condition, he was struggling to 
earn his daily living.  

Mr. Salim was a cheerful person and always ready to help. 

Our sincere condolences to his mother, daughter and son. 

You will be missed!

Upcoming Activities

Although the future remains uncertain at present, we are still 
determined to continue with certain of our Projects before 
year end: 

June 2020 

April 2020 

July 2020 

World Haemophilia Day – Get+Involved virtually

The WFH Virtual Summit: Connecting the Global Bleeding Disorders 
Community, will take place from Monday June 15 to Friday June 19, 
2020, with a pre-Summit event happening on Sunday June 14. The 
Summit will allow participants to connect with the community and 
increase their knowledge of new developments in bleeding disorders 
care from the comfort of their homes.

Distribution of home therapy booklets and online training. 6
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Lockdown time – Being 
productive and motivated!
Despite the lockdown, not a single day has gone by without being 
in touch with Haemophilia: be it with our patients and parents, 
HAM staff, HAM president, executive committee members, nurses, 
doctors, pharmacists, Ministry of Health and Wellness, laboratory 
technologists to name a few. 

Working from home for the first time and trying to home-school 
kids isn’t easy. Being the Operational Manager of HAM, I have to 
ensure that both patients and staff are feeling supported, hence 
active listening, flexibility, empathy and patience are the key skills 
used during this challenging time. 

Fortunately, the core business of the Association has not been 
disrupted, thanks to the regular communication within the team, 
video conferencing with staff and the invaluable support of HAM’s 
President and executive committee members. In addition, we have 
had the opportunity to attend live webinars, virtual training and 
sessions organised by the World Federation of Haemophilia.

Finally, I would like to congratulate the Haemophilia patients and 
parents for their positive attitude during this crisis the world is 
currently facing. They have been extremely cooperative and I am 
happy that those who attended our self-infusion training are now 
able to infuse from home!

Validation workshop on 
treatment guidelines 

After the Pre-Validation Workshop held on the 5th 

November 2020 at HAM’s office with numerous Health 
Care Professionals from the Ministry of Health and Wellness 
working with Haemophilia and other Bleeding Disorders 
Patients, the Validation Workshop on Bleeding disorders 
was held on the 10th January 2020 at Ravenala Attitude, 
Balaclava in the Presence of Professor Johnny Mahlangu, 
Eminent Haematologist from the Maxeke Hospital, 
Johannesburg, South Africa.

The Objective of this workshop was to update the Treatment 
Guidelines for Haemophilia and other Bleeding Disorders 
through HAM’s current Twinning Program facilitated by the 
World Federation of Haemophilia.

The workshop englobed the critical elements in Haemophilia 
Management Guidance; after which Group Sessions were 
conducted to validate protocol and emergency posters to 
be put up in Hospitals. These posters will ensure ‘Factor 
First’ in all Emergency Cases and Standard Treatment for 
all Haemophilia and other bleeding disorders patients in 
Mauritius so that they are entitled to the most appropriate 
treatment thereby improving their quality of lives.

The first quarter of 2020 has been somewhat 
challenging for all of us with the onset of the global 
COVID19 Pandemic hitting Mauritius mid-March. This 
is a very difficult time for the worldwide community 

but even more so for those already living with a chronic condition, 
like Haemophilia. 

Although business has slowed and people are confined to their homes, HAM has continued 
to be of service to its patients and home treatment has slowly but unexpectedly become a 
reality for many of our patients who are under prophylaxis treatment.  

As of this day, Mauritius has been in confinement for the past 51 days and has recorded 332 
cases of COVID19 and unfortunately 10 deaths. The total worldwide count has reached an 
astounding 4,103,537 cases with a total of 280,470 deaths and continues to rise. 

While we are safe at home, there are many in the Essential Services Sector who need to go 
to work every day. We would like to take this opportunity to pay a tribute to all those Health 
Care Practitioners and Front-Line Workers who are putting their lives at risk helping treat 
COVID 19 patients in all the hospitals and quarantine centers throughout the island.  A special 
word of thanks goes out to all the Nurses in the Thalassemia and Haemophilia Wards in the 
main 4 hospitals on the island who continue to help our patients manage their condition, 
whether it be over the phone, through WhatsApp or at the Wards themselves. You are the 
true heroes and we are forever grateful for your continued support and dedicated presence. 

Despite these testing times, HAM has been hard at work and we are happy to give you a 
sneak peek into what we have been up to over the last 4 months. 

1

Mohsena Olath-Carramtally
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Home therapy - On the 
verge of becoming a 
reality 

In view of the project ‘Implementing Home Therapy in 
Mauritius’ we had the pleasure to welcome Sister Anne 
Louise Cruickshank, Haemophilia Nurse Coordinator from 
the University of Cape Town and resource person of the 
World Federation of Haemophilia. Nurses form the 5 
regional hospitals attended a 4 day Train the Trainer course 
from the 17th to 22nd February 2020 on home therapy at 
HAM’s newly refurbished Day Care/training centre. 

The knowledge they acquired during this training has 
empowered them to now train other Nurses as well as 
HAM’s patients in self-infusion and basic Haemophilia 
Management. 

Patients on preventive treatment are attending hospitals 
twice or thrice weekly to get their medication; they are 
eager and excited to be on home treatment soon so that 
they can lead a normal and independent life.

Visit of Irene Chami – Regional Manager of World Federation of 
Haemophilia (WFH), Africa and Dr. Kibet Shikuku, Haematologist and 
chairman of Kenya Haemophilia Association.

HAM president, Operations Manager and Social Worker had a fruitful meeting with Ms. Chami and Dr. Kibet on the 28th 
February 2020. Different topics were covered: WFH steps of developing National Haemophilia Care, treatment and 
care of haemophiliacs in Mauritius, youth activities, and finally collaboration with other African countries.

These meetings are always beneficial and although HAM is today an independently stable NGO, it still has a lot to 
learn from the larger bleeding disorders community. 

2
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Haemophilia Youth of Africa (HYA) - African Youth 
Leadership Training Workshop

The very first African Youth Leadership Training, a two-
day workshop organised by the Youth for the Youth within 
the African bleeding disorders community, was held in 
Mauritius from the 28th to 29th February 2020 at Palms 
Hotel, Quatre Bornes.

The aim of this workshop was to help build stronger 
National Patient Organisations within the African Continent 
by providing leadership training to designated youth 
leaders and equip them with the necessary knowledge 
and modern tools to address issues such as lack of youth 
involvement. The training additionally provided aid to 
youth for establishing or maintaining a youth group within 
their organisation.

The positive response received from different African 
Patient Organisations was incredible and a total of 20 youth 
attendees from Kenya, South Africa, Lesotho, Namibia, 

Ghana, Ethiopia, and several youths from Mauritius made 
this event a success.

The whole HYA family would like to extend their sincere 
gratitude to all of the volunteers, supporters, and sponsors. 
Special thanks go to our guest mentors, Dr. Kibet Shikuku, 
Kenya Haemophilia Association President and University 
lecturer, and Irene Chami, Regional Manager of Africa 
from the World Federation of Hemophilia. We would also 
like to thank Mr. Sahajee Bappoo, representative from 
the Ministry of Youth and Sports, for his encouraging 
speech at this event’s opening ceremony and the World 
Federation of Hemophilia for the opportunity and trust 
given to the Youth of Africa. Last but not least, without the 
great support of the Haemophilia Association of Mauritius, 
this whole workshop would not have been possible.

A BIG THANK YOU TO HAM!!

3
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We have been by your side, 

supporting commercial or 

real estate investments 

for nearly 10 years 

10
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years

C O N S U L T A N C Y  •  I N V E S T M E N T  •  L E I S U R E
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We are three entities working independently 
from the other but also in parallel so as to 
guarantee you a high quality and unique 
service 

It is in fact, through its sheer professionalism 
that the group has paved its way to the 
top of the Mauritian market in the field of 
expatriation support. 

The primary activity of Colbert Consult & Invest 
remains the complete handling of your case 
when it comes to understanding and achieving 
expatriation towards Mauritius, while supporting 
your investment plans. 

Finding your future home is a crucial step in 
planning your move as expatriation can also take 
place through the purchase of real estate. Colbert 
Properties aims to support you in successfully 
pursuing this endeavor.

Once your move is complete, Colbert Holidays 
will help you explore, discover and make the best 
of what the island has to offer so that Mauritius 
remains one of the best chapters of your life. 

ONE 
GROUP, 
THREE 
ENTITIES
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02

03
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Founded in 2012, the Colbert Group has 
been around for nearly a decade, with the 
aim to support foreigners who are looking at 
expatriation to Mauritius through commercial 
or real estate investments. 

Our Franco-Mauritian team of experts offers a 
wide range of professional services to ensure 
that your move happens smoothly and that you 
swiftly feel settled in.

From the opening of a company to the 
acquisition of real estate, our company takes 
care of everything, including the accounting. 

Sendylen Soobrayen
CEO

WHO
ARE WE?

“ C O N S U L T A N C Y

I N V E S T M E N T

L E I S U R E



H O L I D A Y S

Voyage a l �e Maurice
  en fam�le

Chemin 20 Pieds • Grand-Bay • Ile Maurice
RÉSERVEZ MAINTENANT : T. +230 268 01 55 • E. info@colbertholidays.com • W. colbertholidays.com

A PARTIR DE

PAR PERSONNE*

590 €

L'offre inclut

Le transfert à l’aéroport 

Un transport privé

Un appartement pour 7 nuits

3 excursions

*Offre soumise à conditions, non cumulable avec d'autres promotions, pour plus de détails contactez Colbert Holidays. Offre valable pour 2 adultes ; 1 enfant de moins de 12ans ; 1 enfant de moins de 4 ans

RÉSERVEZMAINTENANT

H O L I D A Y S

Celebrez votre amour
 a l �e Maurice

A PARTIR DE

PAR PERSONNE*

1,490 €

L'offre inclut

Le transfert à l’aéroport 

Un transport privé

1 chambre d'hôtel pour 7 nuits 

3 excursions 

*Offre soumise à conditions, non cumulable avec d'autres promotions, pour plus de détails contactez Colbert Holidays. Offre valable pour 2 adultes

RÉSERVEZMAINTENANT

Chemin 20 Pieds • Grand-Bay • Ile Maurice
RÉSERVEZ MAINTENANT : T. +230 268 01 55 • E. info@colbertholidays.com • W. colbertholidays.com



Stay connected. Embark on a digital experience.
Instantly access a world of discounts & benefits.

1 MyRogers App

3 Availability

2 Virtual Tour
Scan the QR Code for a
virtual tour of MyRogers

Download the App on

Rogers & Company Limited, 5th floor, Rogers House, 5 President John Kennedy Street
PO Box 60 Port Louis, Mauritius
T. 202 6666 • F. 208 3646

DISCOUNTS

Save money and time with our
exclusive employee discounts

BENEFITS

Easily access your medical 
insurance and pension

JOBS & NEWS

Stay connected to the latest 
updates across the group

MyRogers App
Experience. Engage. Enjoy.

The App will be available for Rogers Corporate & 
Rogers Capital on the 13th Nov and for the remaining 
sectors as from the 2nd Dec.

Baboolall Lane • Bois Cheri Road • Moka • T. +230 489 1409 • E. admin@clardy.mu

Situez-nous sur www.clardy.mu ou sur 

Let your bathroom reflect your style with

Bathroom Collect ion from Roca

CLARDYl t d

Basins are in FINECERAMIC ®  •   Ceramics are made in Spain  •   Tapware is  made in Portugal

Roca is the world leader in the 
production of bathroom solutions

CUVES & ÉVIERS | MITIGEURS | ACCESSOIRES

Allaro 34

Rs 14,080

Rs 11,264

Allaro 50

Rs 16,280

Rs 13,024

Allaro 4518
Rs 23,100

Rs 18,480

Allaro 74

Rs 17,600

Rs 14,080

Allaro 40

Rs 14,740

Rs 11,792

Allaro 3434
Rs 24,860

Rs 19,888

 Jusqu'à épuisement du stock  |  Les prix excluent la TVA

Cuve

Allaro 50

Izinto Ltd.  |  Rue de l’archipel  |  Kalodyne  |  www.bradano.fr

Contactez nous
E. contact@izinto.mu
T. 286 3312

d’escompte sur
notre sélection de
cuves et éviers en inox20%

Call owner for more information on 5497 5200

Beautiful Villa
for rent in Black River

THE
VILLA

4

4

In a secure and peaceful estate
with breathtaking views.

Was Rs 100k per month including garden
and pool maintenance.

AS FROM

AUG
2020



BLANC DE LITCHI
MOELLEUX

2019

I le  Maurice -  Maurit ius

éclipse

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

ROSÉ DE LITCHI
DEMI-SEC

2019

I le  Maurice -  Maurit ius

apérichy

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

BLANC DE LITCHI
DEMI-SEC

2019

I le  Maurice -  Maurit ius

aquarel

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

BLANC DE LITCHI
SEC

Ile Maurice -  Maurit ius

tanara

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

BLANC DE LITCHI
MOELLEUX

2019

I le  Maurice -  Maurit ius

icône

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

ONLINE

ORIGINE • ORIGINALITÉ • AUTHENTICITÉ

Offer valid until 30 June 2020 and only on www.takamaka.wine

Buy any

4 BOTTLES

2 BOTTLES

of Apérichy and/or Aquarel

of Apérichy and/or Aquarel
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The independent security certification
for hospitality

InSCeHo CertiFIcation is made for you  

InSCeHo Standard & CertiFIcation

You as a hotel
•	 Operating	in	a	competitive	environment	in	which	global	security	proves	to	be	more	and	

more	uncertain.
•	 Providing	the	most	comfortable	and	restful	place	for	your	guests.
•	 Communicating	efficiently	your	security	commitment		to	your	customers.
•	 Looking	 for	 guidelines	 to	 improve	 	 your	 risk	management	 policy	 and	 to	meet	 clients’	

expectations.

You as an international company having staff traveling abroad
•	 Fulfill	your	social	and/or	legal	liability	towards		your	employees.
•	 Improve	your	travel	policy	even	with	a	limited	risk	assessment	expertise	and	budget.
•	 Rely	on	an	 independent	and	professionnal	assessment	of	the	hotel’s	risk	management	

policy.

You as a hotel customer 
•	 Your	security	is	a	fundamental	expectation.
•	 Make		sure	that	it	will	be	efficiently	dealt	by	the	hotel.	
•	 Understand	the	value	of	the	assessment,	even	if	you	are	not	a	security	expert.

You as a tour operator or a travel agency
•	 Understand	 your	 clients’	 expectation	 by	 reassuring	 them	 regarding	 their	 security	 and	

safety.
•	 Give	an	extra	value	to	your	package	and	make	a	difference	by	taking	into	account	security	

of	hospitality.
•	 Be	able	to	select	hospitality	partners	based	on	their	security	performance,	without	the	

cost	and	burden	of	ordering	security	audits.

Standard	 created	 by	 hospitality	 and	 security	 senior	
experts	who	have	direct	experience	in	Africa	and	Middle	
East.		

Security :	prevention	of	voluntary	acts	that	 inflict	bodily	
and	psychological	harm	on	customers	in	a	hotel	as	well	as	
damage	to	their	personal	property.

Safety :	prevention	of	accidents	(unintended	events)	that	
may	inflict	bodily	and	psychological	harm	on	a	customer	
during	a	stay	in	a	hotel. 

Certification	 programme	 concerning	 security,	 fire-
safety and	crisis management preparedness	measures	
implemented	by	the	hotel	to	protect	their	clients	and	their	
properties.	

An	 inspection	 is	 conducted	 yearly	on-site	 to	assess	 the	
conformity	to	the	standard.		

Conformity	 is	 reflected	 by	 the	 issuance	
of	 an	 official	 InSCeHo	 certificate	 and	
license,	 both	 valid	 for	 a	 duration	 of	
12 months.
The	list	of	certified	hotels	is	available	on	
www.insceho.org.

The	InSCeHo	Business		label	is	dedicated	
to	 hotels	 that	 comply	 with	 additional	
criteria	 related	 to	 specific	 services	 for	
business	travelers.	

Getting certiFIed

‘01 ‘04

‘03 ‘09‘02 ‘05

Formalization of 
the contractual 
relationship

Signature of the 
contract & 
payment of 
administrative 
expenses

Sending of the 
preparation guide to 
the inspection
Drafting of the hotel 
identification sheet

Pre-inspection request 
for information
Payment of inspection 
fees

Handing-in of the 
inspection report Registration of the 

request for renewal
Renewal 
inspection

DO - Application 
registration date

Planning of 
inspection

6 months maximum

Edition of the certificate 
of compliance

End date of validity 
of the certificate

1 month minimum

Inspection

About 15 
days

‘06 ‘08

‘07

12 months

1 month min. 1 month max.
About 15 

days

20-22	Wenlock	Road	-	London		N1-7GU
United	Kingdom	-	T.	+44	203	824	2355

E.	info@insceho.org	-	W.	www.insceho.org

A BENEFICIAL 
INITIATIVE FOR ALL

For the hotel 

• Do:	A	guide	for hotels	that	want	to	meet	the	requirements	of	
corporate	clients’	travel	policy.

• Check:	 a	 means	 to	 review	 the	 risk	 management	 system	
already	in	place.

• Motivate:	certification	is	a rewarding	objective for	the	hotel	
security	team.

• Inform:	Efficient communication	about	 hotel’s	commitment	
to	security	and	fire	safety,	focused	on	all	customer	segments.	
www.insceho.org	 is	 the  customer	 portal  for	 those	 who	
include	security	and	fire	safety	as	factors	in	selecting	a	hotel.

• Foster Trust:	certification	is	granted	by	an	independent	third	
party.

• Make a difference:	 certification	 turns	 the	 cost	 of	 security	
into	a competitive	advantage. 

For the hotel customer

• Choose:	Enabled	to	make	an	informed	hotel	accommodation	
choice.

• Be confident:	Whether	visiting	for	 tourism	or	business,	be	
confident	and	concentrate	on	what	is	important.

• Impartiality:	 A	 guarantee	 of	 an	 impartial	 assessment	 of	
the	true	level	of	security	and	fire	safety	offered	by	the	hotel,	
renewed	yearly.

• Accessibility:	 An	 expertise,	 previously	 only	 accessible	 to	 a	
minority	of	large	international	companies,	now	accessible	to	
all.

For the travel professional (international company, 
tour operator, travel agency)

• Choose:	A customizable	selection	tool for	hotel	partners	.	
• Be efficient:	Improve	company’s	travel	policy:	greater	choice	

of	 hotels  with	 comparable	 risk	management	 assessments,	
guarantee	 of	 monitoring  through	 annual	 inspections,	
confidentiality,	 immediate	responsiveness  in	the	event	of	a	
new	hotel	requirement	by	the	company,	crisis	management	
tool.

• Motivate:  communicate	 internally	 about	 the	 enhanced	
travel	 policy	 and	 concrete	 commitment	 towards	 employee	
security	and	safety.

• Reassure:	For	 tour	operator	and	travel	agency	to reassure	
their	 customers  about	 the	 security	 and	 fire	 safety	 of	
suggested	hotels.

• Demonstrate:	 a	 hotel  demonstrates	 the	 quality  of	 its	 risk	
management	arrangements.	Travel	professionals	no	longer	
have	to	research	the	security	legitimacy	of	a	hotel.

• Focus on your core business:	 Eliminate	 the	 costs	 and	
constraints of	conducting	security	audits.

• Satisfy legal requirements:	 a	 quality	 tool	 that	 provides	
a	 best-in	 class	 cost-effectiveness	 of	 one’s	 professional	
liability in	terms	of	the	security	and	safety	of	customers	and	
employees.



Rum matured for a minimum of 4 years in 
oak barrels in our Cellar. White fruit, 
vanilla, cut hay, undergrowth

41% alc, 70cl - (Vanilla, subtle oak)
CHAMAREL VSOP

Rs 500
Rs 750

Dry or on the rocks

Spiced Punch

Cocktail Ingredients: Chamarel VSOP, grapefruit 
juice, cane syrup and top with soda.

Le Rhum vielli au moins 4 ans en fûts de chêne 
dans notre Cave. Fruits blancs, vanille, foin 
coupé, sous-bois

Rs 500
Rs 750

Sec ou avec de la glace 

Spiced Punch

Ingrédients du Cocktail : Chamarel VSOP, jus de 
pamplemousse, sirop de canne & soda.

Cocktail Ingredients: Mauritius Dodo clear rum, mint 
leaves, fresh lime juice, gomme syrup.

Ingrédients du Cocktail : Maurice Dodo rhum clair, 
feuilles de menthe, jus de lime frais, sirop de gomme.

41% alc, 70cl - (Vanille, boisé subtil)
CHAMAREL VSOP

The Rum is matured for a minimum of 6 
years in oak barrels in our Cellar. An 
explosion of avors and sweetness on the 
palate, this rum has the preference of the 
Family at Distillery.

43% alc, 70cl - Warm spices, rich fruits & caramel
CHAMAREL XO

Rs 650
Rs 850

Dry or on the rocks

Indigo Peach

Cocktail Ingredients: Chamarel XO, peach 
liqueur, fresh sweet & sour mix and dash of 
Bitters.

Ce Rhum est vieilli au moins 6 ans en fûts de 
chêne français. Une explosion de bouquets et 
de douceur sur le palais, ce rhum a la 
préférence de la Famille à la Distillerie.

Rs 650
Rs 850

Sec ou avec de la glace

Indigo Peach

Ingrédients du Cocktail : Chamarel XO, liqueur de 
pêche, aigre-doux avec de légères saveurs amer.

43% alc, 70cl - Épices, fruits riches & caramel
CHAMAREL XO

Selected at the peak of its maturity, the 
sugar cane was harvested from the best 
planation of the Estate. The Double 
Distillation method captures the Heart 
of the Rum which is then aged in French 
Oak Barrels at the Domain.

Our Master Cellar has tasted and 
selected this Single Barrel for its rich 
aromas and natural smooth taste.

45% alc, 70cl - Deep oak, exotic spices & honey
CHAMAREL SINGLE BARREL 2008

Rs 800
Rs 950

Dry or on the rocks

Old Fashioned

Cocktail Ingredients: Chamarel Single Barrel, 
orange liqueur, Maraschino cherries and 
sliced oranges.

Choisie à maturité, la canne à sucre a été 
recoltée dans la meilleure plantation du 
Domaine. La double distillation capture le 
Coeur du Rhum qui est ensuite veilli en fûts de 
chêne français.

Notre Maitre de Chai a testé et choisi ce Single 
Barrel pour ses arômes riches et son gout 
naturel.

Rs 800
Rs 950

Sec ou avec de la glace

Old Fashioned

Ingrédients du Cocktail : CChamarel Single Barrel, 
liqueur d’orange, cerises Maraschino et oranges.

45% alc, 70cl - Chêne profond, épices exotiques et miel
CHAMAREL SINGLE BARREL 2008

This rum is extremely smooth and has a 
lot of complexity on the nose and palate. 
Hints of grass, aniseed, herbs, coconut, 
chocolate, fennel and cane are just some 
of the aromatics coupled with a 
creaminess and subtlety that makes it 
unusual and yet a very impressive rum.

MAURITIUS RUM DODO 

Rs 400
Rs 650

Dry or on the rocks

Mint Daiquiri

This rum is extremely smooth and has a lot of 
complexity on the nose and palate. Hints of 
grass, aniseed, herbs, coconut, chocolate, 
fennel and cane are just some of the aromatics 
coupled with a creaminess and subtlety that 
makes it unusual and yet a very impressive 
rum.

Rs 400
Rs 650

Sec ou avec de la glace

Menthe Daiquiri

Cocktail Ingredients: Dodo Gold Rum, pear liqueur, 
pear juice, fresh lemon juice, cane syrup.

The recipe remains a secret but it’s 
possible to detect vanilla and cinnamon 
on the nose which follow through onto the 
palate, cloves and ginger then come into 
play too. This is well rounded with a good 
balance of spice, great in a spiced mojito.

MAURITIUS RUM DODO GOLD

Rs 400
Rs 650

Dry or on the rocks

Spiced Pearl

Rs 3,200Mauritius Rum Dodo

Cocktail Ingredients: Rhum d'Or de Dodo, liqueur de 
poire, jus de poire, jus de citron frais, sirop de canne.

La recette est tenue au secret, néanmoins, les 
aromes parfumés des épices comme la 
cannelle, la vanille et le clou de giroe ce 
découvrent au palais. Ceci est un juste milieu 
avec un goût très parfumé. Il s’apprécie bien 
dans un mojito épicé.

Rs 400
Rs 650

Sec ou avec de la glace

Spiced Pearl

Rs 3,200Mauritius Rum Dodo

A modern Rum with surprising tasting 
notes of Maraschino cherry and chocolate.    

MAURITIUS CLUB DARK RUM

Rs 350Dry or on the rocks

Rs 2,000
Rs 350
Rs 2,000Mauritius Club

Dark Rum  

Un rhum moderne et original avec des notes de 
cerise Maraschino et chocolat.

Sec ou avec de la glace

Mauritius Club
Dark Rum  

This Rum epitomizes the beauty of 
Mauritius and Reect colors, smiles and 
tradition of our paradise island.

GOLD OF MAURITIUS DARK RUM

Rs 350Dry or on the rocks

Rs 3,000
Rs 350
Rs 3,000Gold of Mauritius

Dark Rum

Ce rhum incarne la beauté de l'île Maurice et 
reète les couleurs, les sourires et la tradition de 
notre île paradisiaque.

Sec ou avec de la glace

Gold of Mauritius
Dark Rum

This is so good! A smooth mouthful Caramel 
surprise. Drink it pure, or on the rocks

BEACH PARTY CARAMEL LIQUEUR

MAURITIUS RUM DODO 

MAURITIUS RUM DODO GOLD

MAURITIUS CLUB DARK RUM

GOLD OF MAURITIUS DARK RUM

BEACH PARTY CARAMEL LIQUEUR

Rs 150Dry or on the rocks

Rs 1,500
Rs 150
Rs 1,500Mauritius Club

Dark Rum

Une bouchée douce au caramel, ce rhum se 
consomme pur ou avec des glaces.

Sec ou avec de la glace

Mauritius Club
Dark Rum

MENU

SOLANA BEACH

RUM
Rum matured for a minimum of 4 years in 
oak barrels in our Cellar. White fruit, 
vanilla, cut hay, undergrowth

41% alc, 70cl - (Vanilla, subtle oak)
CHAMAREL VSOP

Rs 500
Rs 750

Dry or on the rocks

Spiced Punch

Cocktail Ingredients: Chamarel VSOP, grapefruit 
juice, cane syrup and top with soda.

Le Rhum vielli au moins 4 ans en fûts de chêne 
dans notre Cave. Fruits blancs, vanille, foin 
coupé, sous-bois

Rs 500
Rs 750

Sec ou avec de la glace 

Spiced Punch

Ingrédients du Cocktail : Chamarel VSOP, jus de 
pamplemousse, sirop de canne & soda.

41% alc, 70cl - (Vanille, boisé subtil)
CHAMAREL VSOP

The Rum is matured for a minimum of 6 
years in oak barrels in our Cellar. An 
explosion of avors and sweetness on the 
palate, this rum has the preference of the 
Family at Distillery.

43% alc, 70cl - Warm spices, rich fruits & caramel
CHAMAREL XO

Rs 650
Rs 850

Dry or on the rocks

Indigo Peach

Cocktail Ingredients: Chamarel XO, peach 
liqueur, fresh sweet & sour mix and dash of 
Bitters.

Ce Rhum est vieilli au moins 6 ans en fûts de 
chêne français. Une explosion de bouquets et 
de douceur sur le palais, ce rhum a la 
préférence de la Famille à la Distillerie.

Rs 650
Rs 850

Sec ou avec de la glace

Indigo Peach

Ingrédients du Cocktail : Chamarel XO, liqueur de 
pêche, aigre-doux avec de légères saveurs amer.

43% alc, 70cl - Épices, fruits riches & caramel
CHAMAREL XO

Selected at the peak of its maturity, the 
sugar cane was harvested from the best 
planation of the Estate. The Double 
Distillation method captures the Heart 
of the Rum which is then aged in French 
Oak Barrels at the Domain.

Our Master Cellar has tasted and 
selected this Single Barrel for its rich 
aromas and natural smooth taste.

45% alc, 70cl - Deep oak, exotic spices & honey
CHAMAREL SINGLE BARREL 2008

Rs 800
Rs 950

Dry or on the rocks

Old Fashioned

Cocktail Ingredients: Chamarel Single Barrel, 
orange liqueur, Maraschino cherries and 
sliced oranges.

Choisie à maturité, la canne à sucre a été 
recoltée dans la meilleure plantation du 
Domaine. La double distillation capture le 
Coeur du Rhum qui est ensuite veilli en fûts de 
chêne français.

Notre Maitre de Chai a testé et choisi ce Single 
Barrel pour ses arômes riches et son gout 
naturel.

Rs 800
Rs 950

Sec ou avec de la glace

Old Fashioned

Ingrédients du Cocktail : CChamarel Single Barrel, 
liqueur d’orange, cerises Maraschino et oranges.

45% alc, 70cl - Chêne profond, épices exotiques et miel
CHAMAREL SINGLE BARREL 2008

Alcohol abuse is dangerous for the health, consume with moderation.
L'abus d'alcool est dangereux pour la santé, à consommer avec modération.

Sugar cane was introduced from Java by the Dutch who 
occupied the island in 1598. But the real production of rum 
really started in the late 19th century by the French and the 
Enlgish colonies. It is said that it was Mr Pierre Charles 
Francois Harel who, in 1850, initially started local distillation of 

rum in Mauritius, that was aslo used for exporation.

A BRIEF HISOTRY OF RUM IN MAURITIUS

La canne à sucre de Java fut introduite par les Hollandais qui 
occupèrent l'île en 1598. Mais la vraie production de rhum a 
vraiment commencé à la n du 19ème siècle par les colonies 
françaises et anglaises. On dit que c'est M. Pierre Charles François 
Harel qui, en 1850, a commencé la distillation locale de rhum à 

l'île Maurice, et qui fut également utilisé pour l'exportation.

HISTOIRE DU RHUM A L’ILE MAURICE
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HEALTH

MONEY AND CREDIT

TIPPING

SPECIAL REQUESTS

Please should discuss health precautions for your travel itinerary with 
a qualified health professional at least six weeks before you depart. 
We advise all travellers to take precautions against malaria and we 
recommend speaking to your GP or personal physician four to six 
weeks before departure.

All extras can be paid for with Visa, MasterCard, American Express. No 
cash payment is allowed at the lodge. Diners Cards are not accepted.

Tipping is not obligatory and it is at the appreciation of the guest.

Saadani Safari Lodge prides itself on its personalised services. 
Please let us know if you have any special requests, interests, dietary 
requirements, allergies or medical conditions.

RATES

Rates include
• All meals and drinks (excluding premium brands)
• Transfer to and from Saadani Airstrip
• Park and concession fees
• One shared activity per day: Either a game drive or 

river safaris, walking safaris,   snorkelling, Saadani 
village tour

Rates exclude
• Premium alcoholic drinks
• Additional activities
• Gratuities to driver/guides and staff
• All items of a personal nature, telephone calls and 

curio shop purchases 
• Private vehicle and guide

Please note
• Single supplement applies all year from 1 January 

to 31 December
• Please note Saadani Safari Lodge is a seasonal 

lodge and closed May each year 
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GAME VIEWING AND ACTIVITIES

Saadani is the only wildlife sanctuary in Tanzania bordering the 
ocean. Game viewing varies throughout the year and the area is 
known for sightings of porcupines, civets, bush pigs, baboons 
and vervet monkeys. On the open sea, you might be able to spot 
many species of fish, dolphins, turtles and humpback whales. Key 
wildlife include: hippos, crocodiles, lions, buffalo, elephant, giraffe, 
zebra, dolphins, zanzibar galago, blue monkey, yellow baboon, 
hyena, leopard and civet.

The following activities are included in your stay:

Game drives
Game drives start straight from the lodge’s ‘front door’ in 
comfortable 4x4 vehicles. The park is the only coastal wildlife 
sanctuary of its kind on the eastern coast of Africa and so the 
game safaris are completely unique. The big four are frequently 
spotted around the lodge.

River safaris
Explore the wonders of the famous Wami River, a paradise for bird 
watchers and wildlife enthusiasts, where large pods of hippos and 
basks of crocodile occupy the river. Fish eagles and storks fly high 
above the brackish water seeking tiger and cat fish.

Walking Safaris 
From right outside the suites, wildlife spotting can occur on foot. 
A professional guide will take you to areas where you can travel by 
foot through the natural scenery and watch for the local wildlife 
and birdlife. You can pad barefooted directly from your veranda 
onto the beach for a gentle stroll or to watch the fishermen bringing 
in their prawn nets. Nowhere else in the world can you walk on a 
beach following the footprints of a lion.

Snorkelling 
Visit a deserted sand island in the Indian Ocean. 
Guests can choose to leave early morning and 
equipped with snorkelling masks and flippers, 
take a swim straight off the sand banks and 
admire the coral and fish which have found their 
home in the waters off the beach. 

After snorkelling or sunbathing, you can enjoy a 
scrumptious continental brunch. 

Relax under our shaded tent before returning in 
time for lunch at the lodge. We can also arrange 
a lunch trip to the sand island where you will be 
served fresh seafood lunch before returning to 
the lodge. (Seasonal activity - not available in 
January and February each year.) 

Saadani village tour
Meet the locals by visiting their village. See where 
the children learn and watch the daily lives of the 
local men and women on an excursion to the 
local Saadani village.

The villagers are keen and excited to meet 
travellers from foreign lands. Learn about the 
Maasai culture by visiting their community and 
speaking to the locals.

The villagers love to entertain guests with their 
local traditions and teach guests about their way 
of life.

14

RESERVATIONS AND ENQUIRIES

For any enquiries or to book, please feel free to contact us on:

Tanzania
T. + (255) 24 2230 728  |   + (255) 777 747 067  |   + (255) 773 236 807

E. reservation@saadanisafarilodges.com  |  reservation@escapadezanzibar.com

5 MARIDADI SUITES
9 BANDA SUITES

Saadani Safari Lodge is located on the southern border of Saadani 
National Park; where you can experience untamed, untouched East 
Africa combined with the beauty of the Indian Ocean.

FACT SHEET
2020
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Adventure, enchantment and ‘Luxury, naturally’ 
- all delivered with a quiet, understated charm 
and understanding of place – is the guiding 

philosophy of Saadani Safari Lodge.

Saadani Safari Lodge is located on the 
southern border of Saadani National Park; 

where you can experience untamed, untouched 
East Africa combined with the beauty of the 

Indian Ocean.

Our unique location makes our lodge an ideal 
place for guests looking for a safari experience 

combined with a relaxing beach trip.

NATURALLY

54

ACCOMODATION 
AND FACILITIES

USPS

LOCATION AND GETTING THERE

The lodge is set right on the beach, and has 
a private waterhole. The lodge has an infinity 
swimming pool which overlooks the ocean 
and is easily accessible from all suites. 
Enjoy the relaxing sitting area overlooking 
the ocean, library and thatched restaurant 
located on the beach. All our suites open 
directly on to sandy beaches of the Indian 
Ocean and feature en-suite facilities, a 
lockable pirate box, overhead fan and 
mosquito netting. There are five Maridadi 
suites and nine Banda suites.

Maridadi (meaning ‘elegant’ in Swahili) suites 
feature an ensuite bathroom with an indoor 
and outdoor shower, as well as a private 
deck, overhead fan, mosquito netting and 
easy access to the main areas.

The Banda suites feature large romantic 
Zanzibar style nets, locally carved furniture 
and incredible views over the ocean. The 
classic Banda’s have a private Makuti 
(coconut leaf) shaded deck area directly 
on the beach complete with locally-made 
sunbeds. Facilities include an indoor shower, 
lockable pirate box and mosquito netting.

Complimentary Wi-Fi is available in the main 
areas. Electricity supply in the lodge is solar 
powered.

The rare recipe of beach, bush 
and river combined at one lodge

Variety of game

Delicious healthy food at every meal 
time served by our professional staff

Local village and community tours

Sand beaches

Complimentary Wi-Fi available in 
the main area

Saadani Safari Lodge is located in Saadani National Park, on the coastline of Tanzania. The lodge has 
its own private airstrip which is approximately 5 minutes’ drive from Saadani Safari Lodge.

Flying times: (subject to multiple pick-ups and drop-offs which will affect flying time)
Dar es Salaam airport to Saadani Airstrip - 40 minutes via Zanzibar
Zanzibar airport to Saadani Airstrip – 15 minutes

Road transfers:
Airstrip to Saadani Safari Lodge - 5 minutes
Dar es Salaam to Saadani Safari Lodge - 3 to 4 hours

PLEASE NOTE: The luggage restriction for light aircrafts is 15kg / 33lbs per person in a softsided bag.

1

4

2

5

3

6

SAADANI
NATIONAL
PARK ZANZIBAR
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The residences will 
benefit a Day-to-day 
management services to 
residents including 
security, maintenance, 
gardening, solid waste 
disposal and household 
services. Social 
contribution in terms 
of social amenities, 
community development 
and other facilities 
for the benefit of the 
community.
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Built on a plot of 1200 m2 these luxurious villas comprise between 3 to 4 
bedrooms en suite, living room, fully furnished kitchen made by an Italian 
company and a majestic entrance which distributes the passage to all the 
outbuildings of the house.

They also have pretty covered terraces designed with several outdoor spaces 
oriented according to the layout of the villa and connecting to each other 
allowing both a constant light and ventilation spreading to all seasons and 
all hours of the day.

The whole overlooks a garden composed of lush vegetation, accompanied 
by a barbecue area and a swimming pool for family fun.

Savannah Village will be located in the north of the island in Grand-Bay.  
This place has become the first tourist destination for its tropical climate and 
its crystal-clear lagoons.

The
Villas

Savannah Village

76

Floor 
Plans

Total living area 294,18 sqm2 Average area / land 1000 sqm2

Entrance / Living 42,30 sqm2

Dining 13,80 sqm2

Kitchen 21,16 sqm2

Laundry 4,56 sqm2

Office Space 8,70 sqm2

Corridor 10,85 sqm2

Guest Toilet 3,63 sqm2

Suite Room 1 total 36,61 sqm2

Bathroom - Private Garden 36,72 sqm2

Suite Room 2 total 24,09 sqm2

Suite Room 3 total 24,09 sqm2

Suite Room 4 total 30,39 sqm2

Bathroom - Private Garden 9,62 sqm2

Swimming pool with overflow 50,00 sqm2

Swimming pool Store 7,07 sqm2

Decking 97,83 sqm2

Veranda 34,32 sqm2

Kiosk 42,38 sqm2

Garden Store 3,36 sqm2

Garden 489,74 sqm2

External Entrance 15,30 sqm2

Parking Space 73,81 sqm2
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I N  M AU R I T I U S
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Savannah Village offers you the villas of your 
dreams, a  high quality living environment and an 
exceptional interior based on a modern African 
design with state-of-the-art equipment.

It provides high quality public spaces  helping 
to promote social interaction and a sense of 
community.

Discover 
Savannah 
Village

Savannah Village, the 
unique village that will 
make you feel at home… 

54

Built on a plot of 1200 m2 these luxurious villas comprise between 3 to 4 
bedrooms en suite, living room, fully furnished kitchen made by an Italian 
company and a majestic entrance which distributes the passage to all the 
outbuildings of the house.

They also have pretty covered terraces designed with several outdoor spaces 
oriented according to the layout of the villa and connecting to each other 
allowing both a constant light and ventilation spreading to all seasons and 
all hours of the day.

The whole overlooks a garden composed of lush vegetation, accompanied 
by a barbecue area and a swimming pool for family fun.

Savannah Village will be located in the north of the island in Grand-Bay.  
This place has become the first tourist destination for its tropical climate and 
its crystal-clear lagoons.

The
Villas

Savannah Village



ROGERS 
LEARNING CENTRE

A practical introduction to agile tools & methodologies 
(including Kanban and Scrum techniques)  
24 – 25 February 2015 (2 Days)
Mr. Michael Bertrand (Foreign Trainer)
Rs 35,000 per participant (MQA Approved)

Become a better communicator.  
Influence and empower others through coaching & modelling.  
Improve your self-leadership via clarity of intention, self-trust and 
emotional management skills.
1st session: 26 - 31 March 2015 / 2nd session: 25 - 30 April 2015 / (12 
Days)
Mr. Barney Wee (Foreign Trainer)
Rs 85,000 per participant (MQA Approved)

DEVELOPING AGILE METHODS @ WORK

NEURO LINGUISTIC PROGRAMMING (NLP) PRACTITIONER TRAINING

February - June

Training Calendar

2015

Use Excel formulas to decrease the amount of time you spend in Excel. 
Increase the accuracy of your data and reports.
05 – 06 March 2015 (2 Days)
Mrs Jean Barbe
Rs 15,000 per participant (MQA Approved)

THE POWER OF SHORTCUTS THAT WILL SAVE YOU HOURS!   
(MICROSOFT EXCEL)

FEBRUARY

MARCH

2015

2015

MARCH
2015





SICORAX ®

The leader in Payroll & HR solutions
for the Indian Ocean region

CRM
solutions AGRICULTURAL

industry

BUSINESS
applications MANUFACTURING

industry

powered by
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the infinity of beauty and indulgence

the infinity of beauty and indulgence
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Jenny Albert
Sales and Marketing

With compliments
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Rue Bananiers, Avenue Flamants • Pereybere • Mauritius • T. +230 268 1090

Rue Bananiers, Avenue Flamants • Pereybere • Mauritius • T. +230 268 1090

www.thegardenlodge.mu

Vyas Goordeen
Hotel Manager

     +230 5943 0313
     vyas@thegardenlodge.mu

www.thegardenlodge.mu

Rue Bananiers, Avenue Flamants • Pereybere
Mauritius • T. +230 268 1090

Hans Rungen 
Service Manager - Food & Beverage

     +230 5919 2124
     hans@thegardenlodge.mu

www.thegardenlodge.mu

Rue Bananiers, Avenue Flamants • Pereybere
Mauritius • T. +230 268 1090
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Sansha Logo Proposal : 08.07.2015

sansha
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WE WOULD LIKE TO

THANK YOU



TH!NKINTERACTIVE

Th!nk Interactive Ltd
Royal Road •  Calodyne

Tel: (230) 243 1816  •  Cell: (230) 5499 8199
Email: loick@think-interactive.com  •  www.think-interactive.com


